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By Jonathan PaPPalardo 
CliPPer rePorter

Duxbury’s Millbrook 
Station is home to one of 
the most innovative busi-
nesses to open in town this 
year. 

The Concept Shed, 
which sits on the edge 
of the courtyard facing 
The Oysterman, is a 300-
square-foot retail space 
where businesses can try 
out their retail concept 
on a pop-up basis, for a 
month but no more than 
two months at a time. Mi-
chael Juliano, of Juliano 
Enterprises, came up with 
the idea. 

“The retail opera-
tions are online clothing 
companies that typically 
do house shows,” he said 
“They come in on what is 
usually a prime month for 
them and their business.”

The concept, Juliano 

said, has been so success-
ful he’s already starting 
to see repeat bookings. 
“To my surprise, it caught 
on quicker than I thought 
it would. We’re already 
booked out for the next 
three to six months.” 

Juliano said he thought 
he was the first person to 
come up with the idea, 
but as the Concept Shed 
was coming to fruition, 
he started seeing pop-up 
spaces springing up ev-
erywhere, including at 
the Derby Street Shops in 
Hingham. He said it’s an 
ideal way for companies to 
test out a retail option for 
their company for a short 
time. 

He also sees The Con-
cept Shed as an oppor-
tunity to give back to the 

The Concept Shed gives businesses a place to try new 
ideas. Photo courtesy Mike Juliano
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community. As part of his 
broader vision, he sees it 
as flex space for non-profit 
organizations and for high 
school students, who may 
need a space to occupy for 
a little as weekend to pres-
ent a project. He’s also 
seen the benefits of cross-
pollination between the 
occupants and their neigh-
bors. “The folks that come 
give business to other 
businesses,” Juliano said. 
They’ll usually check out 
three or more shops while 
they’re here.”  

Promotion, Juliano 
said, has been mostly 
word of mouth, since he 
hasn’t done any advertis-
ing. Usually, he said, com-
panies will do big social 
media campaigns when 

they come in and other 
companies will hear about 
The Concept Shed through 
them.  

Juliano has also been 
receiving assistance from 
Nancy Woods, who has 
helped manage the digital 

marketing for The Shed 
Gallery, a series of artists 
who have been showcasing 
their work in The Concept 
Shed since January. Woods 
reached out to one of those 
artists, Wendy Callahan, 
who tested the concept be-
fore taking a leap of faith 
in her career. 

“Being part of The 
Shed Gallery gave me the 
opportunity to test a gal-
lery space as well as have 
a glimpse of the welcom-
ing community in the new 
Duxbury development,” 
Callahan told Woods. “Be-
fore my show, I was look-
ing to relocate my office. 
The success of the Shed 
Gallery and the commu-
nity at Millbrook Station 
made my decision easy.”
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THE CLEANIST HAS BEEN PROUDLY SERVING DUXBURY SINCE 1982.

Providing you the highest quality cleaning  
and customer service in the industry.

We also enjoy being a community  
business partner.  

Making a difference to the towns we serve.

All work done in our 7,000 sq. ft.  
“State of the art facility” in North Plymouth. 
Keeping jobs, and your clothes local.

• Same Day Service 
• On-Site Tailoring
• Comforters & Drapery Cleaning
• Rug Cleaning 
• Shoe Repair
• Free Home Valet (Weekly Service)

• Same Day Service 
• On-Site Tailoring
• Comforters & Drapery Cleaning
• Rug Cleaning 
• Shoe Repair
• Free Home Valet (Weekly Service)

16 Chestnut St., Hall’s Corner • Duxbury & 164 Summer St., Kingston (next to Stop & Shop)

1-800-79- Valet (798-2538) • www.thecleanist.com

The Concept Shed at Millbrook Station offers temporary 
space for all kinds of businesses. 
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